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Australian Food Statistics 2006

overview

Welcome to the 2006 edition of Australian Food Statistics. Now in its seventh year, Australian Food 
Statistics provides a comprehensive snapshot of the year’s food production, business performance 
and trade news.

This edition reports that in 2005-06, the value of Australia’s total farm and fisheries production 
rose by almost 10 per cent to be worth $34.8 billion.

Australian Food Statistics 2006 also confirms that Australia has maintained a strong export perfor-
mance, with food exports worth $24 billion last year. That represents around 15 per cent of Austra-
lia’s total merchandise exports. 

While our export performance reflects a return to more normal seasonal conditions in 2005, it 
also highlights major gains in our grain, meat, wine and dairy markets. It demonstrates a growing 
demand, particularly in Asia, for our high quality produce.

Australian Food Statistics 2006 confirms that the food and beverage sector remained Australia’s 
largest manufacturing industry in 2005-06. 

This edition of Australian Food Statistics includes two in-depth features in addition to the ‘over-
view’ of Australia’s food industry. The first, ‘Year in review’, investigates the performance and trading 
environment for food production in 2005-06. The second, on ‘Key issues’ for the industry, identifies 
likely impacts on the competitiveness and future returns of the Australian food industry. Together, they 
outline past, present and future trends for Australia’s food sector.

Australian Food Statistics is an invaluable resource for industry, government and business.

Peter McGauran
Minister for Agriculture, Fisheries and Forestry
March 2007
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Peter Berry and John Hogan, ABARE

Australia’s total consumer expenditure on food continued its rising trend in 2005-06. Total food 
and liquor retail spending rose by 6.1 per cent to $97.4 billion, compared with an increase of 3.5 
per cent in 2004-05. Growth in food and liquor retail expenditure outstripped total retail spending 
growth during 2005-06, with food and liquor expenditure increasing its market share slightly, to 
more than 46 per cent of total Australian retail turnover.

The value of Australia’s total farm and fisheries food production rose by 10 per cent in 2005-06 to 
$34.8 billion. The rise mainly stemmed from significantly higher crop production, based on increased 
areas and a widespread improvement in broadacre crop yields around Australia compared with 
2004-05. Despite this, however, the value of food exports  in 2005-06 remained the same as that in 
2004-05, at $23.8 billion, as a result of reduced volumes of meat, grains and oilseed products. The 
value of Australia’s food imports increased by 5 per cent in 2005-06 to total $6.8 billion. However, 
Australia remained a significant net exporter of food, with an export surplus of $17 billion over food 
imports. Food exports accounted for more than 15 per cent of total Australian merchandise exports 
in 2005-06 — down from almost 19 per cent in 2004-05 — largely as a result of the very strong 
performance of Australia’s minerals and energy resources sector during the year.

This publication provides a statistical overview of some major aspects of the Australian food industry 
and its place in the domestic economy in 2005-06. The food industry encompasses many sectors 

— from the producers of raw materials used in food (the farm and fishing sectors) through the export, 
import and processing sectors, to domestic sales to consumers. The key components of the food 
supply chain in 2005-06 are shown in figure A, while the main statistics are summarised in table 1.

1

1 overview of the Australian food industry

2001-02 2002-03 2003-04 2004-05 2005-06
Value of farm and fisheries 
  food production $b 34.8 27.7 32.5 31.7 34.8 a
Value added, food processing b $b 16.2 16.2 16.5 17.4 na
 – share of GDP % 2.3 2.1 2.0 1.9 na
Food and liquor retailing turnover $b 76.8 81.9 88.7 91.8 97.4
 – share of total retailing % 45.9 45.9 45.9 45.6 46.4
Value of food exports $b 26.6 22.3 22.1 23.8 23.8
 – share of total merchandise trade % 22.0 19.3 20.2 18.6 15.4
 – minimally transformed share % 34.8 30.7 32.1 29.4 28.1
Value of food imports $b 5.3 5.9 5.9 6.5 6.8
a Includes an imputed value for horticulture production in 2005-06. b Excludes the spirits sector. Data not published by the ABS. 
na Not available.

overview of the Australian food industry, 
2005-06

overview



2 Australian Food Statistics 2006

overview

Australian food industry employment 

In 2005-06, total employment in food and beverage manufacturing fell by more than 13 000 posi-
tions or almost 7 per cent to 181 775 persons (appendix table 3.1). This followed a rise of over 
24 000 people or 14 per cent in total employment in the sector in 2004-05 as employment rose 
with the recovery from the drought of 2002-03.

The major contributor to the fall in employment in food and beverage manufacturing was from the 
food, beverage and tobacco nec (not elsewhere classified) sector — down 48 per cent between 
2004-05 and 2005-06 to 12 350 positions. Employments also fell in the ‘other food’ industries 
(down 20 per cent to 23 000), beverages and malt (down 9 per cent to 26 650) and meat and 
meat products (down 6 per cent to 45 475). Partially offsetting these falls were rises in employment 
in fruit and vegetable processing (up 43 per cent to 12 725), bakery products (up almost 9 per cent 
to 35 000) and flour mill and cereal food (up 31 per cent to 7525). Although employment fell, the 
food and beverage manufacturing industry increased its share of total manufacturing sector employ-
ment from 16 per cent in 2002-03 to 18 per cent in 2005-06.

Employee numbers in agricultural food production also fell in 2005-06, with total agriculture 
related employment falling by around 7500 employees or 3 per cent from 313 275 in 2004-05 
to 305 800 in 2005-06. Employee numbers in commercial fishing fell by 2350 employees (15 per 
cent) in 2005-06 to 13 650. However, within agricultural food production, employee numbers in 
2005-06 increased for grain, sheep and beef cattle farming, dairy cattle farming and other livestock 
farming.

Australian farm and fisheries production 

The value of Australian farm production rose by nearly 10 per cent to $34.8 billion in 2005-06. 
As shown in figure B, this result mainly reflects a 38 per cent rise in the value of broadacre crop 
production to $9.7 billion in 2005-06. The grain harvest throughout most of the country was, on 
the whole, slightly above average following the drier conditions encountered in the previous year. 
Wheat, barley and rice production rose strongly during the season — by 33 per cent, 55 per cent 
and 275 per cent respectively in 2005-06.

The strong rise in crop returns was in contrast to a 3 per cent fall to $15.6 billion in the value of 
livestock slaughterings and livestock products (including milk and eggs) in 2005-06. Lower cattle 

value chain for food in Australia, 2005-06A
Retail food salesFarm and fish food production

$97.4 billion
supermarkets and
  grocery stores
   62%

takeaway 
food outlets 10%

   cafes and
restaurants 12%
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grains 18%wine 12%
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$6.8 billion

grains and
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and calf slaughterings more than offset the 
effects of increased dairy product prices.

For 2006-07, the gross value of Austra-
lian farm and fisheries food production is 
forecast to fall by nearly 17 per cent to 
around $29 billion. This mainly reflects a 
forecast 50 per cent fall in the value of crop 
production following severe drought condi-
tions in the latter part of 2006 and conse-
quent lower yields.

Australian food processing 

At the time of publication of this report, 
the most recently available data from the 
Australian Bureau of Statistics (ABS) on the 
Australian processed food industry were for 
2004-05. In that year, the industry’s total sales and service income was around $69.8 billion and 
industry value added was $17.4 billion. The food and beverage sector was the largest in Australia’s 
manufacturing industry, providing nearly 18 per cent of industry value added and 21 per cent of total 
sales and services income in 2004-05. The sector also consistently accounts for more than 17 per 
cent of Australian manufacturing sector employment.

industry value added per employee
Industry value added per employee in the broad food manufacturing industry trended upwards (in 
real terms) between 2000-01 and 2004-05, growing by 34 per cent over the period (figure C). In 
2004-05, real industry value added per employee increased by 7 per cent to $92 500.

Individually, many of the food manufacturing groups display a high degree of vola-
tility in industry value added per employee year on year, largely as a result of vola-
tilities in the price and availability of the primary products on which they are based. The 
industry with the highest value added per employee was beer and malt manufacturing 
($420 100 in 2004-05) . Over the period 2000-01 to 2004-05, industry value added per 
employee for this industry increased by more than 23 per cent in real terms, largely as a result 
of the high degree of mechanisation in that 
industry and the relatively high margins on 
their product.

Over the period 2000-01 to 2004-05, 
a further seven food manufacturing indus-
tries had increases of more than 18 per cent 
in industry value added per employee in 
real terms (figure D). These industries were 
sugar (up 94 per cent in real terms), poultry 
processing (up 29 per cent), biscuits (up 26 
per cent), ice cream (up 24 per cent), oil 
and fat (up 21 per cent), confectionery (up 
19 per cent), and fruit and vegetables (up 18 
per cent).

Other industries also had rises of 5–18 per 
cent in industry value added per employee 
in real terms, including cakes and pastry 
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products (14 per cent), bread (10 per cent) and milk and cream processing (8 per cent) flour mill 
products (7 per cent) and prepared animal and bird feed (5 per cent). In contrast, declines in real 
industry value added per employee over the period were apparent in wine (down 18 per cent), 
food nec (down 16 per cent) and seafood processing (down 13 per cent). 

Australian food retailing 

total retail food turnover up in 2005-06 
In 2005-06, retail turnover in the food and liquor sector increased by 6.1 per cent to $97.4 billion. 
This result exceeded the 4.3 per cent rise in total retail turnover in 2005-06, and thus slightly increased 
food and liquor’s historical share of total retail turnover to around 46.5 per cent. 

A number of factors contributed to the rise in food and liquor turnover in 2005-06. Higher fuel 
prices had a significant impact on the cost of production and transport of food products broadly 
across the sector. Strong world demand for Australian food exports also had an impact on Austra-
lian domestic food prices, particularly for dairy and meat products. For example, in 2005-06, retail 
prices increased by 7 per cent for fresh milk, by almost 16 per cent for butter and 4 per cent for 
cheese. And prices increased by 6 per cent for beef and by 4 per cent for lamb. In addition, a trop-
ical cyclone in northern Queensland in March 2006 destroyed banana crops in that state, resulting 
in an average rise of nearly 70 per cent in the price of bananas for the year. 

Overall, the increase in food prices was greater in 2005-06 than in the previous year, with the 
food component of the consumer price index increasing by 4.5 per cent in 2005-06, compared 
with 1.9 per cent in 2004-05.

Supermarkets and grocery outlets continued to capture the majority of food sales in Australia, with 
around 62 per cent of the value of total food and liquor retailing in 2005-06. The shares of sales 
turnover of the other main food and liquor retail outlet categories have remained relatively constant 
in recent years, with cafes and restaurants accounting for 12–13 per cent, and takeaway food outlets 
around 9.5 per cent of total food sales since 2001-02.

clubs, pubs, taverns and bars
Not included in the discussion of retail turnover of food and liquor in 2005-06 is the contribution of 
clubs, pubs, taverns and bars. Although this sector is very important in liquor and food sales, data 
cannot be included in the most recent Australian food and beverage aggregates because of the way 
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these data are collected in the regular monthly retail sales survey and the timing of the specific clubs, 
pubs, taverns and bars sector survey that is undertaken every three years by the ABS.

For the regular retail turnover survey that the ABS undertakes on a monthly basis, data are collected 
only for the sector as a whole. In the specific sector survey, the ABS collects data, not only covering 
separate liquor and food sales but also on gambling and other (entertainment and membership fees) 
income. The last survey undertaken on clubs, pubs, taverns and bars was published by the ABS in 
2006 for the year 2004-05.

Table 2 shows sales data for the 2004-05 and two previous surveys. In 2004-05, liquor and 
food sales made up 71 per cent of total income received in the sector and represented more than 
8 per cent of retail sales of food and liquor in Australia in 2004-05. However, it should be noted 
that a significant proportion of this income is derived from gambling and other sources and that this 
contribution has increased. For example, in 1998-99, 21 per cent of income came from non food 
and liquor sales and this increased to 28 per cent in 2000-01 and 29 per cent in 2004-05. The 
presence of gambling and other income makes it difficult to estimate the proportion of total sales in 
2004-05 that could be related to liquor and food sales from this sector.

Australian food exports 

In 2005-06, the value of Australian food 
exports was largely unchanged at $23.8 
billion. Although seasonal conditions in 
calendar year 2005 in Australia’s main 
food growing regions were relatively good, 
export demand  for beef and grains was 
weaker in some of  Australia’s major export 
markets, particularly in  Asia. However, the 
value of Australian food exports remains 
below the peak in 2001-02 (figure E). In 
2002-03, the combined effects of drought 
and reduced export demand in Asia as a 
result of the SARS (severe acute respira-
tory syndrome) epidemic sharply reduced 
Australia’s export income from food exports 
that have yet to fully recover.

2 turnover in clubs, pubs, taverns and bars
in 2005-06 dollars

1998-99 2000-01 2004-05
   $m     $m     $m

Sale of liquor and other beverages 6 989.5 6 515.7   6 920.6
Takings from meals and food sales   831.1   946.9   1 239.0
Total food and liquor sales 7 820.7 7 462.6   8 159.6

Gambling income 1 613.4 2 432.7   2 789.6
Other   473.0   434.5     520.6
Total gambling and other income 2 102.1 2 866.7   3 310.2

Total income 9 907.1 10 329.4 11 469.9
Food and liquor share (%)       78.9     72.2 71.1
Source : ABS, Clubs, Pubs, Taverns and Bars, 2000-01 and 2004-05, cat. no. 8687.0, Canberra.
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Australia’s exchange rate has also had an effect on Australian food export values. Between 2001-
02 and 2005-06, the Australian dollar rose from an average of US52 cents to US75 cents. While 
there was no rise in the average value of the Australian dollar relative to the US dollar between 
2004-05 and 2005-06, an exchange rate of around US75 cents is relatively high and this has 
made Australian produce more expensive on world markets compared with exports from major 
competitors and may have limited the growth in food exports from Australia.

substantially transformed exports rose in 2005-06 
In 2005-06, the export value of food products in the substantially transformed category rose by 1 
per cent to around $16.8 billion (appendix table 5.1). The export value of processed dairy products 
was up more than 3 per cent to almost $2.6 billion, sugar up 41 per cent to $1.6 billion, processed 
fruit and vegetable exports up 9 per cent to $547 million and flour mill and cereal food up almost 
8 per cent to $468 million. Among the food exports that declined in value were processed meat, 
which fell by 3 per cent to $6.8 billion, and processed seafood, which fell by nearly 12 per cent to 
$577 million. Substantially transformed exports constituted around 71 per cent of Australia’s total 
food exports by value in 2005-06. Historically this sector has accounted for around two-thirds of the 
value of Australian food exports.

… while minimally and elaborately transformed exports fell 
The value of exports within the minimally and elaborately transformed category fell by nearly 5 per 
cent and 16 per cent respectively to $6.7 billion and $279 million in 2005-06. The reduction in the 
minimally transformed category was driven largely by lower exports of grains, down by 8 per cent 
to $4.3 billion, fresh and unprocessed horticultural products, down by 3 per cent to $596 million, 
and oilseeds, down 16 per cent to $411 million. However, these falls were partly offset by rises in 
the export value of live animals, and fish and shellfish — up 12 per cent to $668 million and 13 per 
cent to $657 million respectively in 2005-06.

beverage exports 
In the beverage and malt category, the value of exports increased slightly to almost $3.1 billion in 
2005-06. Wine exports rose by less than 2 per cent to almost $2.8 billion, while beer and malt exports 
fell by around 10 per cent to $218 million. The wine industry has been a strong contributor to growth 
in the value of Australian beverage exports, with the value of wine exports growing by 65 per cent in 
real terms since 1999-2000. The United States and the United Kingdom are the primary importers of 
Australian wines, with each accounting for over 30 per cent of wine exports, by value, in 2005-06.

overall growth in trade 
Figure E shows the overall trend in the value of Australian food exports and imports in constant dollar 
terms over the fifteen years to 2005-06. Over this period, imports grew steadily at around 5 per cent a 
year. Up to the drought of 2002-03, the value of food exports grew at over 7 per cent a year on average. 
In 2005-06, the value of Australia’s food exports grew marginally to $23.77 billion (table 5.1).

A detailed overview of Australian food exports and imports, by sector, over the period 1990-91 
to 2005-06 is provided in figure F. The grains, meat, wine and dairy products industries contributed 
significantly to growth in Australia’s food export earnings. In contrast, exports of processed seafood, 
processed fruit and vegetables, oil and fat, bakery products, soft drink, cordial and syrup, and beer, 
malt and spirits industries all declined, while imports of these categories rose considerably.

Australia’s main food exports
The relative contribution of different food categories to the total value of food exports in 2005-06 is 
outlined in figure G, together with a comparison from earlier periods. Meat and grains have consis-
tently been the largest two sectors, with meat exports accounting for more than 28 per cent of the 
value of food exports in 2005-06 and grains 18 per cent. The growth of wine exports has made a 



overview

7Australian Food Statistics 2006

Australian food exports and imports, by sectorF in 2005-06 dollars
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Australian food exports and imports, by sector
in 2005-06 dollars
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significant contribution to the increase in total food exports, with wine exports increasing from 2 per 
cent of total food exports in 1990-91 to almost 12 per cent in 2005-06. Dairy exports have also 
grown in significance, accounting for 11 per cent of total food exports in 2005-06, up from around 
8 per cent in 1990-91. Collectively, this reflects a considerable diversification in the mix of Australian 
food exports over the period.

markets for Australia’s food exports 
Australia’s food export markets have also diversified over the past decade (figure H). The share of 
Australia’s exports to the major markets of Japan and the United States has declined since the early 
1990s, while other destinations have grown in importance. For example, the share of exports going 
to Indonesia and the United Kingdom increased from around 2–3 per cent each in 1990-91 to 6 per 
cent and 5 per cent respectively in 2005-06, the Republic of Korea from 4 per cent to almost 7 per 
cent and both New Zealand and Malaysia from 2–3 per cent to around 4 per cent. Australia has 
benefited from the capacity to supply high quality food products not only to relatively close Pacific 
Rim markets (figure I), but has also established a growing presence in more distant markets such as 
Saudi Arabia and the United Arab Emirates (UAE) over the past fifteen years. 

free trade agreements expected to boost food trade with some countries 
Australia implemented free trade agreements with both the United States and Thailand on 1 January 
2005. Australian food exporters may benefit from these preferential trade arrangements as a result 
of zero or low tariff rates for the majority of their exports. 
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Thailand is an important market for Australian food exports, with food exports and imports total-
ling $380 million and $442 million respectively in 2005-06. Grains and dairy products constitute 
the bulk of exports to Thailand, while seafood is the major import from Thailand. The United States 
is also an important market for Australian produce. In 2005-06, food exports to the United States 
were valued at $3.02 billion, while food imports from the United States were valued at $607 million 
for the year.

In addition, Australia is currently negoti-
ating free trade agreements with other key 
trading partners. For example, an agree-
ment is under negotiation with Malaysia and 
trade arrangements with ASEAN–Australia 

–New Zealand. Australia is also negotiating 
agreements with the Gulf Cooperation 
Council countries (United Arab Emirates, 
Bahrain, Kuwait, Oman, Qatar and Saudi 
Arabia) and with China. Potential ASEAN 
and China agreements may be particu-
larly important developments for Australian 
food exporters. Australian food exports to 
ASEAN member countries were valued at 
$3.8 billion in 2005-06, up 3 per cent on 
the previous year. Australia had a net trade 
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balance of nearly $2.6 billion with ASEAN countries in 2005-06. Australian food exports to China 
were valued at $794 million in 2005-06 — down 42 per cent from $1.37 billion in 2004-05 as a 
result of sharply lower import demand for wheat in China. Australia’s food trade with China gener-
ated a $386 million surplus in 2005-06.

airfreighted food exports 
The value of Australia’s airfreighted food exports increased by almost 6 per cent to $1.34 billion in 
2005-06, after sharp declines in 2002-03 and 2003-04 — largely the result of the SARS outbreak that 
had cut tourism and restaurant trade across Asia and reduced demand for fresh and perishable food 
products. Over the past few years, airfreighted food exports have accounted for a declining share of 
Australia’s total food exports, by value. Despite a slight increase in the share for the year, airfreighted 
food exports accounted for 5.6 per cent of total food exports in 2005-06, down from a peak of $1.7 
billion (6.3 per cent share) in 2001-02. The competitiveness of Australian airfreighted food exports 
was affected by the appreciation of the Australian dollar between 2003-04 and 2005-06. In addi-
tion, a sharp rise in oil prices over the period 
placed upward pressure on airfreight rates 
that has made it more costly for Australian 
food exporters to airfreight their products to 
overseas consumers.

Australia’s airfreighted food exports 
remained strongly focused on the Asia 
Pacific region in 2005-06. The top six desti-
nations were Hong Kong, Japan, Singa-
pore, New Zealand, the United States and 
Chinese Taipei, which together accounted 
for more than 70 per cent of the total value 
for the year (figure J).

Australia’s food imports

Australia’s food imports rose by 5 per cent to more than $6.8 billion in 2005-06. The main contribu-
tors to this rise were vegetables, fruits and nuts (up 20 per cent to $226 million), dairy products (up 
13 per cent to $432 million), bakery products (up 10 per cent to $247 million) and beverages and 
malt (up 10 per cent to $1334 million). Partially offsetting these rises were declines in imports of 
oilseeds (down 20 per cent to $20 million), processed meat (down 14 per cent to $333 million) 
and flour mill products (down 22 per cent to $57 million). Processed (substantially and elaborately 
transformed) foods make up 95 per cent of the total value of food imports. While the import shares 
of processed fruit, vegetables and seafood products have declined in importance over the past 
fifteen years, the import shares of other products, such as processed meats, flour mill and cereal food, 
confectionery, bakery products, wine, and beer and malt, have increased (figure K).

Australia’s imports continue to be dominated by New Zealand 
New Zealand remains the major source of Australia’s food imports, accounting for $1.3 billion or 
more than 19 per cent of total Australian food imports in 2005-06. New Zealand’s share of food 
imports to Australia has increased steadily from 14 per cent in the early 1990s (figure L). Other 
countries to increase their shares over this period are China, Italy, Ireland and Viet Nam. The pattern 
of countries with growing trade with Australia is expected to change over time, however, with the 
implementation of free trade agreements with the United States and Thailand, Australia’s second 
and fourth most important sources of imports in 2005-06. The agreements are expected to result in 
increased food imports from these countries in coming years.

value shares of Australian airfreighted 
exports, by destination, 2005-06J
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value shares of Australian food imports, by country of originL
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world food trade

Total world food exports were valued at around US$612 billion in 2005, an increase of almost 5 
per cent from the previous year. Substantially and elaborately transformed or processed products 
constituted the majority (over 66 per cent) by value of total world food exports. Within the substan-
tially and elaborately transformed exports category, the most important products were alcoholic 
beverages (more than 11 per cent of the substantially transformed exports category), fresh chilled or 
frozen meats (9 per cent) and animal foodstuffs (7 per cent) (figure M). The most traded minimally 
transformed food items in value terms were fruit and nuts (22 per cent of the minimally transformed 
exports category), fresh fish (16 per cent) and vegetables (13 per cent) (figure N).

For Australia, the value of food exports fell by 10 per cent — to US$16 billion in 2005, mainly 
as a result of reduced grain exports. However, Australia maintained its position as the world’s thir-
teenth largest exporter of food in 2005, accounting for 2.6 per cent of world food exports (table 3). 
Australia’s exports of minimally transformed products fell by 33 per cent, while exports of substantially 
transformed products rose by 4 per cent in 2005. The most important of Australia’s exports of 
substantially and elaborately transformed food products in 2005 were fresh, chilled or frozen 
beef (31 per cent of the total value in this category), alcoholic beverages (19 per cent), fresh, 
chilled or frozen meats (14 per cent) and milk products (9 per cent) (figure M). Of the world’s 
processed food exports, Australia’s largest shares are in exports of beef and other meat, alco-
holic beverages (mostly wine), dairy products and sugar.

Generally, the world’s largest food exporters are also the world’s largest importers (table 3). The 
world’s major food importers are the United States, Japan and the high income, industrialised countries 
of western Europe, particularly Germany, the United Kingdom and France. These high income countries 
typically import high value food products, which are either undersupplied by their own agricultural and 
fisheries food industries or cannot be grown economically in their climate (such as tropical fruit). 

For the United States, the top three imports of minimally transformed food products by value were 
fruits and nuts, which accounted for nearly 25 per cent of this category, crustaceans and molluscs 
(20 per cent) and fresh fish (18 per cent). The top three US imports of processed foods included 
alcoholic beverages (26 per cent of processed imports), fresh beef (8 per cent) and cereal flour 
and starch (7 per cent). 

3 main food trading countries, by value of trade, 2005

Rank Country Share Rank Country  Share

Exporters %  Importers  %

  1 United States   9.6   1 United States   10.9
  2 France   7.5   2 Japan    7.8
  3 Netherlands   6.6   3 Germany   7.6
  4 Germany   6.1   4 United Kingdom  6.4
  5 Brazil   4.7   5 France  5.4
  6 Spain   4.4   6 Italy  4.6
  7 Canada   3.9   7 Netherlands   4.0
  8 China   3.9   8 Spain   3.8
  9 Belgium   3.9   9 Belgium  3.6
10 Italy   3.8 10 China    3.3
11 Argentina   2.9 11 Canada    2.7
12 United Kingdom   2.7 12 Russian Federation  2.3
13 Australia 2.4 27 Australia  0.8
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australian food industry
year in review

Steve Spencer, Director, Freshlogic, Melbourne

In 2005-06, the structure and competitiveness of the Australian food industry continued to change. 
Against a background of a generally positive economic climate and consumer confidence, the food 
industry grew in size and value, yet was exposed to ongoing pressure from a relatively high Austra-
lian dollar, the impact of higher oil prices and international trade.

As in recent years, there was a significant amount of corporate activity in the food sector as the 
industry adjusted to changes in retail supply chains and international trade. 

economic settings

The economic environment presented the Australian food industry with a number of challenges.
» The Australian dollar remained relatively high for much of the year compared with medium 

term historical averages, adversely affecting the competitiveness of exports and reducing the 
landed cost of processed food imports.

» Consumer sentiment affecting domestic retail food markets was generally high over the period 
with the good economic conditions prevailing but was adversely affected by higher interest 
rates and the rise in the price of petrol. New dwelling approvals fell by 1.6 per cent over the 
year, reflecting the general slowing of the consumer economy. However, confidence in the 
economy was reflected in increased borrowing and rising credit card debt.

» Climatic conditions were generally better as agriculture continued its recovery from the effects 
of the 2002–03 drought, yet producer recovery was hampered by ongoing unreliable climatic 
patterns in several key areas of grain and dairy production. 

» The food component of the consumer price index (CPI) increased steadily over the year.
» The economy operated at close to full employment, with an unemployment rate that remained 

close to 5 per cent throughout 2005-06. While positive for the consumer market, this ensured 
sustained pressure on employment costs for business. 

» Food processors faced higher costs, particularly from rising fuel prices, which affected transport 
and distribution costs. The prevailing value of the Australian dollar, which averaged around 
US75c over the full year, also ensured that input costs for imported ingredients and capital 
items remained relatively high. However, the effects of wages inflation weakened over the 
year, despite tightening employment conditions.

domestic retail market

The food retail market grew by 6.2 per cent in 2005-06, which was higher than most retail markets, 
with the food CPI contributing around 3.5 per cent of this (excluding the effects of the hike in the costs 
of bananas in the CPI statistics, which added approximately 0.5 per cent to reported food CPI).

year in review
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The Australian food retail market features a concentrated grocery channel — the two major retailers 
are estimated to hold approximately 78 per cent of total grocery trade.

The supermarket sector posted growth of 5.6 per cent in the total value of sales in 2005-06, 
compared with 3.9 per cent in the previous year. Major grocery retailers grew their businesses 
mostly through the expansion of their network of stores. However, the underlying ‘same store’ growth 
rates (that is, for stores open more than a year) for the major supermarket chains, Woolworths and 
Coles, were 3.7 per cent and 1.8 per cent respectively, indicating a slight erosion in these compa-
nies’ shares of sales once the overall increase in the value of total sales is considered. 

Competitive pressure on sales by the major chains in the food market has come from a number of 
sources that have combined to constrain the growth in the traditional large supermarket format, as 
reflected in ‘same store’ sales. These pressures include:

» increased strength of independent retail groups — the independent wholesale and retail 
group Metcash reported ‘same store’ sales growth of more than 6 per cent through its network 
stores, indicating resilience of the independent sector. The independent sector supplied through 
the Metcash group is now estimated to have a market share of 18.5 per cent of the grocery 
market (AC Nielsen Grocery Report 2006).

» expansion of discount retailers — these stores, such as Aldi, offer a simple low cost option 
based on a narrow product range, locating stores based on a targeted demographic market. 

» increased effectiveness of specialty retailers — these include fresh fruit and vegetable retailers, 
bakery franchises and meat retailers.

Growth in food retail during the year was faster in the nongrocery sectors of the market, evidenced 
by the increases in sales through cafes and restaurants and other outlets over the year. Figure A 
shows the monthly growth on the same month of the prior year for grocery, takeaway and cafés/
restaurants. 

Over time, the effect of changing lifestyles and the makeup of households is contributing to stronger 
consumer demand for convenience. This pattern is serviced less effectively through the large scale 
retail store format than through a range of convenience shopping and away from home eating alter-
natives for the consumer. This effect — and its implications in terms of challenges and opportunities for 
the future of grocery retail and food service markets — is discussed in the following article.

This performance in 2005-06, however, represents an apparent rebound from the effects of pres-
sures on household expenditures that adversely affected ‘away from home’ eating in 2004-05. In 
the months following the sharp rise in fuel costs in early 2005, there was an initial erosion of sales 
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through cafes and restaurants. As shown in figure B, the average price of fuel continued an upward 
trend during 2005-06, with the greatest impact in the first part of the year.

The sales rebound in the second half of 2005-06 indicates that consumers have embraced 
‘casual dining’ into lifestyle behaviour, which they have shown will not be compromised in the priori-
ties for their available discretionary dollars. 

The impact on household budgets and consumer spending of the rise in fuel prices seems to have 
been deflected into lower spending on other consumer goods — this was noted over the year in the 
sales from discount department stores and household goods chains, and has been reflected in ABS 
retail sales data for department, clothing and furnishing outlets. 

grocery retail

The constraints on underlying sales growth of traditional full service supermarkets is not a new devel-
opment. Revenue growth through established existing supermarket stores has for some time been 
at levels that do not provide major listed retail groups with adequate scope for earnings growth 
of the magnitude sought by the capital markets. Australian retailers do not face this pressure alone 

— the corporate activity of major retail chains based in mature consumer markets such as the United 
States, the United Kingdom and mainland Europe reflects strategies to address similar competitive 
pressures. 

Each of the major Australian grocery retailers has sought to address the constraints on ‘same store’ 
business activity through a number of strategies. These strategies in combination have continued to 
have a profound effect on the business of food and beverage manufacturers and suppliers:

» increasing the emphasis on private label products in key commodity lines within major 
grocery categories — private label products held about 19 per cent of packaged grocery 
sales in 2006 (AC Nielsen Grocery Report 2006).

» consolidating grocery suppliers to reduce the costs of business interface and streamlining 
of category management costs — the top 100 suppliers to the grocery retail sector are now 
reported to have a share of 88 per cent of the value of packaged grocery sales, a proportion 
that has risen steadily over the past five years (AC Nielsen Grocery Report 2006).

» focusing on reducing costs in retail supply chains — including the consolidation of major ware-
house facilities into a limited number of regional and national distribution centres.

» increasing the sourcing of products from international suppliers — supporting the expansion 
of processed food imports.

» expanding fuel retail businesses — and accordingly increasing convenience store networks.
» expanding and integrating networks of liquor retailing and distribution.

The major retail chains have continued to improve the profitability of their food and liquor businesses 
through the implementation of these strategies. 

At the same time, as noted earlier, the strength of the independent grocery sector in the food retail 
market has been increasing — led by Metcash, an integrated wholesale and retail business. The 
consolidation of the independents sector has been gradual after the demise of a number of smaller 
retail chains and collective ‘banner’ groups in recent years. 

The analysis of sales in major grocery categories through the supermarket channel suggests that, 
with the exception of the dry grocery group of products (which grew at 4.4 per cent in 2005-06 
compared with 2.4 per cent in the previous year), the combined value of other categories — drinks, 
dairy and frozen foods — grew by 5.1 per cent, down from 6.2 per cent in the previous year (AC 
Nielsen Grocery Report 2005, 2006). Changes in the volume and value of sales of a number of 
major grocery categories in 2005-06 compared with the preceding year, as shown in figure C, 
illustrate the diversity of year on year changes across product lines. 

year in review
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away from home eating

In 2005-06 there was a modest improvement in growth in takeaway food businesses, with the 
continued expansion of the networks and the diversity of menu offerings from major fast food chains 
countering some consumer resistance to such outlets given the increased awareness of healthy 
eating as a priority. Fast food chain menus continued to evolve toward a more health conscious 
offering catering for a wide variety of preferences, influenced strongly by the significant growth in 
fresh salad meals and healthy snacks. 

international trade

A number of settings and developments in international food trade are relevant to the trading position 
of the Australian food industry in 2005-06: 

» strength of the Australian dollar against the US dollar — the strong demand for commodity 
metals and minerals, and the buoyancy of the Australian economy kept the Australian dollar 
on average around US75c in 2005-06, and made processed food exports less competitive. 

» increasing horticultural production and efficiency of southern hemisphere and near south 
east Asian competitors forced greater supplies of product onto the world market in fresh and 
processed form. 

change in grocery channel sales in 2005-06C
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» increased international sourcing of product by major food processors and retailers resulted 
in more product flowing into the Australian market.

» major ongoing issues in animal disease, such as bovine spongiform encephalopathy (BSE 
or ‘mad cow’ disease), which affected US beef exports to Japan and several south east Asian 
countries, and avian influenza, which affected poultry trade, sustained higher international 
prices for other meat and protein products. 

» reduced levels of protection and support in the dairy, sugar and wine sectors of EU agricul-
ture stemmed from reforms to the EU budgetary allocation process.

While Australia remained a significant net exporter of agricultural food products, the areas of signifi-
cant activity remain those where the production sectors have a natural competitive advantage, such 
as grains, dairy, meat and wine (figures D, E). 

Australia’s competitive position in certain processed food products deteriorated in 2005-06 — for 
example, net imports of processed seafood rose by over 50 per cent to $420 million (figures D, E).

sectors of Australian agribusiness

The review of volumes and values of trade in food products can be considered in the light of the 
changes affecting major sectors of food and agribusiness. Major industry sectors within the Austra-
lian food industry experienced a range of different fortunes and outcomes in 2005-06.

meat products
In 2005-06, livestock production in Australia continued to be affected by dry conditions — slaugh-
terings of beef cattle were reduced. The volume of slaughterings fell by 5 per cent, while the value 
fell by 4 per cent. The historically high saleyard prices that prevailed during 2005-06 provided the 
incentive for producers to rebuild their herds in that year. The increase in herd numbers was achieved 
by a reduction in slaughterings, particularly of cows, and a recovery in herd productivity. 

Australian beef exports fell in value and volume terms by 6 per cent. Beef markets remained firm. 
Export demand from Japanese and South Korean markets for Australian beef was sustained by the 
import ban placed on US beef following the discovery of a single case of BSE in December 2003. 
The Japanese ban on US beef imports remained in place throughout 2005-06, supporting Austra-
lian beef export prices over the year.
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The lotfed cattle sector (which in 2005 represented about 30 per cent of total cattle slaughtered) 
continued to grow, with the number of cattle on feed growing by 7 per cent over the year and 
reaching an estimated 83 per cent of available feedlot capacity. Ten per cent growth was added 
in feedlot capacity over the year. This sector is mostly oriented toward the export market, with a little 
over 60 per cent of lotfed cattle consistently destined for export markets throughout the year. 

Lamb slaughterings increased by 8 per cent in volume and more than 7 per cent in value terms 
in 2005-06.

Poultry meat production increased by 3 per cent, while value increased by 4.5 per cent over the 
previous year. Total output has increased steadily over the past five years, by a total of 24 per cent, 
based on growth in retail markets, especially the expansion of sales into the various channels of the 
foodservice market. 

dairy
The Australian dairy industry continued to undergo significant change in 2005-06 as national farm-
gate output of whole milk remained static at just over 10 billion litres. Industry growth has been 
constrained as a result of the consolidation of farm numbers and lack of growth in the national dairy 
herd, despite an improvement in market conditions in 2005-06.

Dairy product exports grew in value as world market prices improved. The global market for dairy 
products experienced a shortage of supply in 2004 and 2005 from a number of major exporters 
including the European Union, Australia and New Zealand. This carried through into product prices 
for the 2005-06 season; however, some sharp falls occurred in the second half of the year as export-
able supplies were restored and there was some price resistance experienced in the marketplace. 

Given the strong influence that world prices have on farmgate returns, milk prices to dairy farmers 
in the dominant southern production regions increased marginally over the full year prices of the prior 
year, following a sharp increase in that year. Prices to farmers in other regions that largely supply 
domestic fresh milk and dairy products have increased following the requirements of processors for 
greater certainty of supplies in the face of ongoing dry conditions.

Domestic dairy product returns reflected some of the flow-through effects of the higher cost of milk 
and export returns. The industry estimates that total sales of milk products (across all market channels 
in the domestic retail market) increased by 2 per cent, cheese by 1 per cent, yoghurts by 4 per cent 
and dairy spreads by over 6 per cent.

The value of supermarket trade in dairy products grew by nearly 7 per cent to $3.7 billion in 
2005-06, with 5 per cent growth in milk products and 6 per cent growth in cheese. 

grains 
The Australian grains sector significantly increased output, with a 15 per cent expansion in the size 
of the wheat crop and a 27 per cent increase in the size of the barley crop. The unit values of these 
major crops increased with higher world market prices — average wheat returns per tonne were 15 
per cent higher and barley returns across feed and malting uses were 26 per cent higher. Indications 
from the first half of 2006-07 are that drought conditions will reduce these values in the coming year. 
Domestic markets for livestock feed and food markets consumed 3 per cent more wheat compared 
with the prior year and there was an increase of 4.5 per cent in the use of barley. Livestock feed 
generally consumed more grains — total feed consumption of wheat and the combined range of 
coarse grains increased by 4 per cent.

Total flour milling sales volumes declined in 2005-06 by 4 per cent from the previous year and 
were down by 12 per cent from 2003-04 (Australian Flour Milling Council). The decline in sales 
volumes mostly reflected an 8 per cent fall in sales of flour to bread makers, which followed a 16 
per cent fall in 2004-05. Meanwhile, industrial uses of flour in starches and glutens increased by 15 
per cent in 2005-06.

year in review
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sugar
The sugar industry experienced a strong rebound in world market conditions that significantly 
improved the average returns to millers and producers in 2005-06. Cane production in Australia 
was 1 per cent higher, while the value of the crop to growers was about 6 per cent higher. The value 
of Australian sugar exports increased by 44 per cent over the previous year, through the combined 
effects of significantly higher world prices, an easing in EU support for their industry and increased 
demand for ethanol production which consumed a much greater portion of the Brazilian sugar 
crop.

wine
The wine industry continues to suffer significant pressure from domestic and world oversupply and 
falling world prices. Wine sales were broadly static in the domestic wine market, where tough 
trading conditions prevailed, with a greater prevalence of discounting. The effects of major retail 
grocery chains taking significant positions in the retail liquor distribution market has continued to have 
a marked effect on available margins from the domestic market. The domestic market consumed 
about 37 per cent of the wine sales made by the industry in 2005-06. 

A record 736 million litres of wine were exported in 2005-06, which was up 11 per cent on the 
previous year. The total value of exports, at $2.8 billion, was up 1.5 per cent on the previous year. 
However, the average unit price fell by 9 per cent to $3.80 a litre, compared with $4.16 a litre in 
the previous year and $5.17 a litre in 1998-99. Prices for wine grapes in Australia have declined 
substantially in recent years and seem likely to remain relatively low for some time. The current 
prices for wine grapes reflect the global stock overhang and increased international competition in 
Australia’s key wine export markets.

horticulture 
The horticulture sector continues to undergo significant change — consolidation of domestic fresh 
retail value chain pathways, increasing market share of produce into specialist fresh food retailers, 
and the increasing competitive pressure on domestic food processing enterprises, made more signifi-
cant in 2005-06 through the sustained high value of the Australian dollar. 

Data on trade in fruit and vegetable products indicate that fresh fruit exports rose in value by just 
under 2 per cent, but this places total exports well behind levels experienced in the period 2000–
03, mainly through a decline in the value and volume of fresh citrus exports, and the loss of markets 
to southern hemisphere competitors and/or through market access issues. Processed fruit exports 
grew over the year but were also well behind earlier year achievements. 

major corporate activity in the food sector

Corporate activity in the food sector is driven by a number of opportunities and pressures that flow 
from the current and likely future conditions that will prevail in Australian food sector value chains. In 
summary, major corporate activity and ownership changes in the retail and processing sectors have 
been included in the following table.

The competitive pressures within the retail market, rationalisation of suppliers into the grocery food 
sector, coupled with the changes in international trading conditions, have placed further impetus on 
investment activity within the sector and consolidation of food industry ownership. These forces can 
be expected to continue in future years.

year in review
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driver/catalyst activity 

Pressure on retail performance » Expansion in investment in private label strategies by major
at a category level retailers

Expansion of retailer » Expansion of grocery retail store networks (addition of a net   
format and brand 69 stores by the two major retail chains)

» Expansion and rebranding of fuel and convenience store   
outlets by major supermarket groups

» Expansion and rebranding of packaged liquor outlets by major 
retailers (addition of more than 150 outlets by the two major   
retail chains)

» Purchase by Metcash of Foodland’s business in conjunction   
with Woolworths

Corporate reorganisation » Goodman Fielder IPO (sale by New Zealand’s Rank Group)

International expansion » San Miguel (south east Asian drinks conglomerate) purchase of 
National Foods (dairy)

» Nutricia (Dutch nutritional foods company) purchase of   
Golden Circle baby foods division 

» Expansion of stores by privately owned international discounter 
chain Aldi

Divestment of primary » Nestle sale of dairy manufacturing assets to Fonterra
manufacturing » Kraft announcement of closure of Australian manufacturing   

facilities affecting spreads and processed cheese

Brand consolidation » Nestle purchase of Uncle Toby’s (sold by Rank Group and   
excluded from the Goodman Fielder sale to optimise returns   
from sale of consumer brand business)

» Fosters acquisition and integration of Southcorp – completed 
late 2004-05 but with effect in 2005-06 

» National Foods (under San Miguel ownership) purchase   
of Lactos (specialty cheese) to integrate specialty cheese   
brands and operations with the existing King Island Dairy   
business 

Manufacturing rationalisation » Fonterra purchase of remaining stake in Bonlac Foods
» San Miguel purchase and integration of Berri Limited into the 

business of National Foods

.

year in review
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australian food industry
key issues and potential future impacts on competitiveness

Steve Spencer, Director, Freshlogic, Melbourne

outlook for the trade environment 

The competitiveness and future returns of Australia’s food industry will be influenced largely by future 
developments in international food markets, as represented by the key points in figure A.

Food markets in the developing world continue to grow at rates that are faster than the global 
average and well ahead of those in the developed world — especially the United States and the 
European Union. The increasing influence of global grocery retail chains in developing economies 
is rapidly changing consumer choice and expectations. In doing so, major food supply chains into 
developing markets are becoming more sophisticated and as the market share of full service super-
markets continues to grow in the coming years, it will change the nature of food trade, and Australian 
food exporters will be forced to respond to a more demanding set of requirements.

 influences on food industry competitivenessA
food retail
» increased westernisation of diets in developing countries, 
 driven by global retailers who continue to expand their product offering
» global expansion of European and US grocery retail chains
» strong expansion of retailer business models, based on wider 
 range and/or lower price
» premium quality/price goods pushed into niches that remain valuable
» increased global availability of conventional food lines has resulted
 in the commoditisation of certain food groups
» global benchmarking of retailer performance by capital markets

food production
» mobility of knowhow and capital to low 
 cost production regions
» rapid increase in production scale of 
 major low cost producers

• grains and oilseeds (South America)
• animal protein (South America, China)

 • horticulture (South America, China, 
  south east Asia)
» increased tracking and reporting of world market 
 prices and production costs 

food trade
» escalation of trade flows in commodities
» strong pressure for traditional exporters 
 (EU and US) to reduce protectionism and 
 support to farm production
» improving technologies can land perishables 
 into distant markets at high quality
» financial barriers gradually being replaced by
 technical hurdles for access to protected markets

key issues
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settings affecting the global environment 

The short to medium term outlook for the trade environment relevant to Australian food industries 
includes the following important settings and factors:

» world economy – the global economy remains stable and will continue to grow annually; 
however, the rate of growth is expected to decline in 2007 and 2008. The primary driver 
for a slowing in global growth is the forecast slowdown in the US economy.

» improving regional prosperity – continued improvement in living standards in developing 
Asian economies has presented Australia and the western world with several market opportuni-
ties. For example, the impact of China’s phenomenal economic growth is underpinning south 
east Asia’s general regional prosperity and has resulted in greater regional demand for raw 
materials and inputs. This helps create a positive regional outlook for Australian food exports. 

  China’s demand for food and food production inputs is driving trade in a number of agri-
cultural sectors, including dairy, feed grains and animal protein. Potential opportunities for 
Australian exporters include:
• R&D opportunities: China has begun to invest in its own agricultural sectors in the light of 

prevailing market demand and this has subsequently opened the door for experienced 
western companies to assist with their initial R&D (research and development) inputs, tech-
nology and infrastructure. Examples for collaboration between food service sectors include 
cold chain management and packaging.

• trade opportunities: Australian exporters of agricultural products may find opportunity in coun-
terseasonal demand and can gain leverage from being based in the southern hemisphere. It 
should be noted that in the medium to long term, the balance of trade in agriculture goods will 
increasingly be determined by the sustainability of the Chinese natural resource base. 

India has also fast become another regional powerhouse of southern Asia, based on its 
macroeconomic reforms, labour cost advantages and an educated workforce. The partial 
deregulation of India’s retail market is an important development to monitor and can 
be viewed as a forward step toward the government embracing more liberal access to 
consumer market segments.

» risks in food production systems – the incidence of animal disease outbreaks affecting 
livestock production and demand in developing economies has had a significant impact 
on trade in recent years, including demand for Australian agricultural exports. To illustrate:

• BSE (bovine spongiform encephalopathy or ‘mad cow‘ disease) incidents in north America 
led to a global food scare for all beef products and, as consumer confidence weakened, 
global beef consumption declined. North Asian markets increased their beef trade with 
Australian exporters, thereby temporarily increasing Australia’s market share in global trade. 
However, as consumer confidence in north American controls improves, it can be expected 
that exports from these suppliers will return. In the long run though, few benefit from major 
food production health scares as such outbreaks adversely affect consumer perceptions of 
the product and reduce demand.

• Since 2003, ten countries have reported outbreaks of the human variant of avian influenza 
in poultry. The outbreaks significantly affected trade in poultry and competing meats for 
the European, south American and Asian markets. Any further escalation of this disease to 
pandemic proportions would adversely affect trade on a broader scale.

» trade reform – the Doha Round of WTO negotiations was suspended in mid-2006 following an 
impasse between the United States, the European Union and key developing countries over the 
scale and timing of cuts to agricultural tariffs and farm subsidies. Prospects for the round are uncer-
tain and if it is not finalised in the first half of 2007 the negotiations could remain stalled until 2010.

• Because there is so much at stake in multilateral trade reform negotiations, progress is 
inevitably slow. This has led many countries to seek new market access opportunities 
through bilateral and regional trade agreements. Australia has free trade agreements 
with New Zealand, the United States, Thailand and Singapore. Negotiations on bilat-
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eral free trade agreements have commenced with China, Malaysia and Japan, as well 
as a regional agreement with ASEAN and New Zealand. Feasibility studies on free 
trade agreements with Mexico and Chile have commenced. Overall, such agreements 
can help to improve the competitiveness of Australia’s food industry through access to 
lower priced inputs and improved export opportunities. 

outlook for major food commodities 

The outlook for major food commodities, in terms of production and supply, will vary across the 
board as each category will be influenced by a variety of factors. A broad outlook for each major 
food commodity group is outlined below: 

outlook major influences

grains » Gradual contraction of world » Weather and crop conditions in
grains market as the outlook is for   major production countries
demand and supply to decline and » Medium term demand for biofuels  
stocks to remain low affecting growing areas for food   

  and fuel crops

dairy » Stable world market conditions at » Rate and extent of recovery from
prices higher than long term historic   drought
averages » Expanding demand for dairy

» Slow growth horizon for Australian  nutrition in developing economies
production following recovery from » Shortages of production from
drought major traditional exporters

  » Continuing reform of EU internal   
  markets driving change in product/
  market mix

beef » Strong demand for beef to continue » Pace of recovery of north American
» Some loss of north Asian market   export volumes

share with Japan and Korea reopening » Supply–demand balance in US   
access to north American exports  industry

poultry » Steady rise in domestic demand » Available growth in food service   
  markets

pork » Domestic industry rationalision with » Issues affecting competing meat  
import competition protein products

» Export competitiveness falling 

seafood » Focus on fresh species increasing » Changes in fishing zone regulations
where production and resource » Volatility in supply from Asian   
advantages exist resource   

» Net imports of processed seafood   
products increasing

wine » Production to resume growth after » Output from low cost competitors  
slight contraction

» Export sales weakening in the face
of low cost competition

fruit and » Net imports of processed products » Climate and crop conditions
vegetables  increasing
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drivers of change in Australia’s food sector

The future of Australian agriculture and of the key food production industries will be strongly influ-
enced by a number of market drivers and the impact that these have on market dynamics. These 
drivers and the changes that they bring forward will ultimately change the way that Australian agri-
business sectors behave in the long run.

The impact of erratic or unpredictable climatic conditions remains the most significant ongoing 
threat to the supply of crops and pastures and, in turn, the most significant threat to livestock produc-
tion and competitiveness.

driver impact potential consequences

changing energy » Global expansion of biofuels » Increased cost of feedgrains used in
economics – higher   in the United States, the  biofuels as supply falls short of esca-
prices for petroleum/   European Union and Brazil  lating demand
oil and supporting   based on grain/ vegetable » Risk of overproduction will create
Government regulation  oil feedstock volatility in feed markets

» Increased demand for » Lower cost technologies
feedstock for first generation
fuel conversion technologies 

advancing » Consumer and buyer » Medium to long term gains in   
technologies –   acceptance of GM and  productivity of crops and livestock
for genetic segregation systems will drive » Pace of adoption of production
modification adoption technologies affected by market

» Improved functionality of   acceptance and competitive
product applications for health   cost/benefit
benefits » Non-GM advantage may be

  sustained in certain markets

climatic variability – » Increased costs of intensive » Increasing competition for water,
changing/shifting   food production land and energy
patterns of climate » Risk of loss of markets » Risk of loss of natural competitive
affect relative natural   through unreliability of supply  advantage (cost and/or
advantages across    reliability in the marketplace)
continents   over certain competitors

increasing consumer » Increased demand for safety, » Increased compliance costs on  
and community  health and ethics farm and processing enterprises
demands » Ongoing awareness of » Ethical compliance will assist

improving health and wellbeing   suppliers gain continued market
from developed economies  access, but is unlikely

» Greater demand for nutritious  to deliver a sustainable market
foods (animal proteins,   premium or advantage
dairy, etc) as income standards » Increased demands on efficient  
continue to increase and targeted food R&D
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domestic market – consumer consumption and spending

Future prospects and opportunities in domestic retail food markets will be affected by a number of 
factors, as traditional grocery retailers compete with other channels for a greater share of consumers’ 
expenditure on food. Major supermarket chains hold a dominant share of the grocery food sector, 
with approximately 62 per cent of all food and liquor retailing. 

The outlook for food retailing suggests that major retail chains will face greater competition for a 
share of consumer spending on food – or ’share of the stomach’. The retail food market is forecast 
to grow approximately 5–6 per cent a year; however, corporate targets for publicly listed major 
retailers would require faster growth in shareholder wealth. 

In recent times, however, the rate of growth in the value of food eaten away from the home is 
well in excess of grocery food sales. Household composition, shopping and eating trends and other 
lifestyle choices continue to have a considerable impact on competition within the food market, in 
terms of products that are being offered and the distribution channels that will offer greater prospects 
for growth in volume and value. 

Figure B identifies a number of major trends that will continue to shape consumer preferences, 
which in turn affect eating and shopping preferences. 

The demand for convenience is a major force created by changes in lifestyle. There is now a 
dominant influence of the ‘time-poor consumer’, reflecting the changed makeup of the workforce 
with a higher portion of working couples and a more flexible working regime that results in a greater 
prevalence of part time and weekend work. Furthermore, less traditional family roles have reduced 
the skills transfer in meal preparation and resulted in significant changes in how young home owners 
learn about food and aspire to cooking.

The combination of the changes outlined in the right hand side figure B (‘resulting changes and 
conditions’) will continue to influence competition in the retail food industry:

» The competition between ‘take home’ food components (bought in grocery stores) and ‘dining out’ 
or picking up a takeaway meal is intensifying. The consumer is trading off a number of factors on 
a daily basis. The closing value gap between take home food and casual dining meals continues 
to provide opportunity for food service specialists in the Australian domestic food market.

» There is a continuing possibility of a ‘channel shift’ of retail food businesses away from the tradi-
tional supermarket format, and ongoing erosion in the real growth in ‘same store’ sales of the 
major retail chains (that is, after taking account of food component of the consumer price index). 

 major consumer and economic trends and resulting changes and conditionsB
Major consumer and economic trends
» Changing demographics

• households getting smaller
• working families
• aging population

» More complex wants and desires
• diversity in personal aspirations
• greater consciousness of ‘wellness’
• greater need for time and individual control 
• size and makeup of household expenditure 

» Global economics
• strong influence of large volume, low cost Asian

  producers and manufacturers
» Australian goods less competitive (higher labour
 costs and smaller production scale)
» Advancing technologies

• growing spend in devices to support leisure 
  and communications

• tools and toys are increasing the ‘time critical’ 
  aspects of business and daily life

Resulting changes and conditions 
» Increasing demand for convenience

• shopping time and access
• meal preparation time

» People shopping more frequently
» More eating away from home

• growing ’casual dining’ market
• value gap between scratch preparation and dining 

      casually is closing
» People spending lower share of income on food
» Greater diversity of eating occasions
» Greater need to understand the integrity of food production 

• ‘I want the story of the food’
» More complex drivers of value for the discerning consumer
» Consumers’ general value preferences

• indifference toward local origin/source product 
  compared with imported low price goods
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» There is likely to be opportunity for a greater movement toward convenience products that 
offer the consumer reduced shopping and meal preparation times. As part of this there will be 
pressure to ensure that pack size and portion size offer greater versatility, and a potentially 
greater role for snacking products over whole foods as well as preference for ‘ready meal’ 
products over individual ingredients.

» The changes will continue to provide opportunities for new entrants into food retail in specialty 
areas based on either the nature of the target food category, the extent of the offering and/or 
the geographic focus. As a result, there will be a greater influence of specialists (meat, fresh 
food, bakery, delicatessen, etc), and/or those focusing on convenience that includes indepen-
dent grocery outlets that are able to provide greater flexibility in offering.

The food service sector of the food industry — which deals with the supply of meals that are eaten 
away from the home — is extremely wide and diverse. This brings not only opportunities for food 
suppliers in a wide variety of distribution channels, many of which are growing at rates faster than the 
total market, but also challenges in the complex range of determinants of volume and value in each 
channel and subchannel of the overall market. 

snacking – the changing product offer

The concept of a ‘snacking food’ market had its origins in fruit and packet snack products, but has 
widened considerably in response to the time pressures outlined earlier. The growing incidence of 
‘eating on the go’ has brought about increasing levels of fresh snack competition over the past ten 
years and introduced new competition for fresh fruit staples, such as bananas, apples and pears. This 
competition has come not only from expanding the quality of fresh fruits, like grapes and summerfruit, 
but increasingly from the range of processed fruit and ‘pseudo fruit’ products that enjoy sophisticated 
marketing support.

The consumer is increasingly indifferent to the source of nutritional fix from fruit. Snacking products 
that gain trust have a mix of ‘healthy and tasty’ appeal. With greater tendency for formal meal sittings 
to be broken down and for breakfast and lunch to be taken on the go, the scope of the market for 
the makers of the nutritious snack that incorporates fruit, dairy and grain products has substantially 
widened. A significant share of the valuable ‘school lunchbox’ has been captured by these types of 
products.

The full range of competing products, including nutritional snacks and shelf stable fruit packs, 
are gradually being understood by traditional fresh food sectors as being competing alternatives. 
However, this knowledge must be quickly translated and widened into an effective competitive 
strategy so that fresh product responses — through minimally processed, snackpack fruit products 

— are effective on the store shelf or in the takeaway outlet. 

retailer category and supply chain management

The major retail chains have sought to combat underlying market constraints and improve their food 
retail businesses by deploying strategic initiatives. In combination, these strategies have affected 
consumer choice, manufacturing and the supply of food and beverages. They include: 

» increasing reliance on private label lines for key products within major categories. Private 
label strategies aim at offering the shopper a product range at different value levels alongside 
supplier branded lines. Generally, private label lines are cheaper than supplier brands and 
have slimmer margin structures.

  Major chain and independent retail groups propose significant expansion of the use of 
private labels, following the well proven UK model and have set ambitious targets for the total 
share of the packaged grocery products business that they expect to achieve through their 
private label. Posing challenges for some food manufacturers is the impact on category value 
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and the viability of sustaining investments in branded products, including the level of innovation 
and R&D investment.

  The implementation of the private label plan includes the positioning in different value 
points — budget, midpriced and premium. Alongside this, the listing of proprietary brands are 
being streamlined down to a limited set of strongly performing lines — a leader plus one or two 
others within each category. 

  The strategy is strong evidence of the ’commoditising’ of grocery products, compelling 
brand owners to constantly innovate to maintain shelf space and product margin. However, 
these changes in category management by retailers and the trends being seen in shopping 
will require investments in new product innovation and marketing to be made with great care. 

  The three-tiered private label expansion provides the option to retailers of ‘cleaning up’ 
many untidy categories and simplifying choice for the time-poor consumer. Time will judge the 
success of the expansion of retail brands. But in the meantime, accurate intelligence on product 
and category performance will be critical to decision making to suppliers and their industries.

» consolidating grocery suppliers to reduce the costs of business interface and streamlining of 
category management costs — the top 100 suppliers to the grocery retail sector have a reported 
share of 88 per cent of packaged grocery sales (AC Nielsen Grocery Report 2006).

  Centralising retailing buying resources has led to a consolidation of suppliers that has deliv-
ered scale/influence advantages to some that have taken on category coordinating roles and 
challenges for those that are now further away from direct relationships with retailers.

  Consolidation of brands and suppliers has occurred to provide meaningful shelf space 
to private label products alongside limited numbers of branded lines. Pressure on the perfor-
mance of a product range has increased the benchmarks and made it harder for new products 
to succeed. 

  The environment will become tougher for smaller specialist producers (especially regional 
or state based) to access retail shelf space. This scenario has these producers relegated to the 
fringe shelf locations, thereby limiting their growth prospects.

» reducing costs in retail supply chains, which has included the consolidation of warehouse 
facilities into a lower number of regional and national distribution centres.

» sourcing more products from international suppliers, supporting the expansion of processed 
food imports. A greater use of international sourcing of low cost, high quality food lines is likely 
to result in Australian retailers increasing their commitment of resources to identifying, sourcing 
and managing supply chains for relevant lines.

» expanding compatible business activities that offer synergies with food retailing formats, such 
as fuel retail, convenience stores and liquor distribution. 

food industry challenges

The food industry faces a number of other challenges in the future: 
» obesity — this is a major public health issue for the country that is escalating rapidly in all age 

groups, especially in young people. There will be increasing pressure in the future on food 
companies to develop a proactive approach toward addressing the obesity risk and other 
threats to healthy living. In recent years, for example, there have been significant effects on 
the fresh/healthy product offering of fast food operators such as Subway and McDonalds, 
which have sharply increased the market for salad components and products through such 
franchises. 

  Greater regulation of food offered to children and the influences on their eating choices is 
likely to affect the sale and marketing of food. 

» innovation —  identifying and converting innovation arising from opportunities and demands on 
food value chains will be a critical test of management of food businesses. Timelines to identify, 



30 Australian Food Statistics 2006

key issues

test and prove new concepts are getting shorter and the need for refreshing and tailoring 
product offerings will be more compelling in the future. 

  Examples of where innovation is apparent do not simply refer to product form but to a wider 
set of approaches to knowledge management and service solutions. Examples include:

• developing solutions to harnessing the potential that exists in the fresh, ready meals 
category that is currently underdone in grocery retail outlets — these solutions should 
aim at overcoming the cost–time tradeoffs made by consumers while also addressing 
quality and variety demands. 

• marketing a wider cross section of product grades or types and finding and building 
trading relationships with compatible businesses. These innovations are open to food 
suppliers because of the greater numbers of outlets and diversity of distribution chan-
nels in the food service sector. In summary the market offers greater scope to find and 
add increased value, based on the needs and preferences of end users (food outlet 
managers), that will aid convenience, reduce cost and improve quality. 

• ongoing consolidation of the distribution sector as suppliers try to get closer to end 
users and decision makers.

• seeking and finding ways to add value in more than the supply of product — that is, in 
logistics or shared R&D. 

• developing more precise information management in future through a fuller, ongoing 
capture of demand signals from food retail categories in grocery and food service 
channels in order to assess and provide more value. 

  A much greater alignment of the service providers and institutional and private R&D to the 
market development needs of suppliers and producers will be critical if these approaches and 
others are to be successful. 

» sustainability — the sustainability of food production and supply will remain a major long term 
challenge for the primary production sector. The sustainability issue, however, is much wider 
than the physical impact that a food production business has on the external environment; it is 
also relevant to the resources and skills applied to food supply:

• managing unreliability — viable enterprises must continue to maintain the security of 
business inputs that are exposed to uncertainty of supply and cost, and to manage 
production in an environment of unreliable climate, including managing the supply and 
cost of water.

• staying cost competitive — production systems and supply chains are under pressure 
from exposure to competition from imported alternatives for processed foods. It has 
been apparent over time that as soon as a product moves away from being ‘fresh’ or 
at most ‘fresh chilled’, it will lose some of its potential cost and quality advantages from 
being locally produced.

• capturing value — this ranges from one extreme of capturing part of the value added 
in a convenience based meal or meal portion, to the other of being relegated to an 
ingredient supplier on a time based supply contract. Information and management skill 
gaps will inhibit producers’ ability to capture value.

• developing capacity — the more complex food marketing and distribution challenges 
in the future will require deeper skills in the development of solutions, the use of demand 
signals and fostering relationship management to better understand customer trends 
and preferences.

• systems integrity — the importance to livestock and plant industries of maintaining 
disease-free industry status remains critical to supply chain integrity in the future. As 
trade barriers will evolve from fiscal to technical in the future, advantage from disease-
free status will come in the form of access to markets (domestic and export) rather than 
premiums in price. 
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about the data
Australian commodity production and value

Since 1997-98, estimates of farm crop and livestock production have been based on the Australian 
Bureau of Statistics’ Agricultural Commodity Survey (ACS) that is conducted at 30 June each year. 
Approximately every fifth year an Agricultural Census will be conducted in place of the ACS. The 
last Agricultural Census was conducted at 30 June 2006. Prior to 1997-98 this information was 
collected annually in the Agricultural Census.

Information covering commodities such as livestock slaughterings and dairy produce is obtained 
from separate collections and from organisations such as the Australian Dairy Corporation.

Gross values are derived by multiplying the production quantity data by price (or unit value) data. 
All crop price information is obtained from non-ABS sources such as marketing boards, marketing 
reports, wholesalers, brokers and auctioneers. Price information for livestock slaughterings is obtained 
from ABS collections.

scope of ABS surveys
Estimates from the Agricultural Commodity Surveys are based on production from farms having an 
estimated value of agricultural operations (EVAO) of $5000 or more.
» The EVAO of a farm is calculated by applying three year average weighted prices to livestock 

turnoff and livestock numbers on the farm and to area and production data for crops. The aggre-
gation of these commodity values is the EVAO.

» This is the same scope as that used for the Agricultural Censuses from 1993-94 to 1996-97 and 
for the Agricultural Commodity Survey from 1997-98 to 1999-2000. Prior to 1993-94 the scope 
varied. Details are available from the ABS.

Australian trade

Data on international merchandise trade movements to and from Australia are collected by the 
Australian Customs Service, as part of its responsibility to administer government policy on tariffs and 
barrier control.

harmonised trade statistics
The merchandise trade statistics are compiled by the ABS according to classifications that conform 
to an international standard, the International Harmonised Commodity Description and Coding 
System, with extra detail to meet Australian statistical needs.
» All exports are classified according to the Australian Harmonised Export Classification 

(AHECC).
» All imports are classified according to the Harmonised Tariff Item Statistical Code (HTISC), with 

extra detail to meet Australian Customs Service and statistical needs.

about the data
about the data
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confidentiality
Restrictions are placed on the release of trade statistics where the data relating to an individual or 
organisation is likely to enable the identification of the trade of that individual or organisation, and 
that entity has requested that the data be suppressed.
» The main confidentiality restrictions that apply to food trade statistics are that no country details 

are provided for exports of unprocessed sugar, bulk wheat and malting barley.

trade values
The method of valuation for trade is:
» the value of exports is the free on board (fob) transactions value of the goods expressed in 

Australian dollars; and
» the value of imports is the Australian Customs value — goods are valued at the point of containeri-

sation (in most cases) or the port of shipment, or at the customs frontier of the exporting country, 
whichever comes first.

world trade in food

The data on world trade in food — both imports and exports — were obtained from the COMTRADE 
database that is established and maintained by the United Nations’ Statistics Division.
» More than 100 countries supply their updated trade statistics to this database, representing over 

90 per cent of world trade.
» The data are recorded according to the Harmonised Commodity Description and Coding System 

and Standard International Trade Classification Revision 3.

world food balances

The data on country food balances were obtained from the FAOSTAT database of the Food and 
Agriculture Organisation of the United Nations (FAO).
» Details of how standardised food balance sheets are derived are provided in FAO (2000 – www.

fao.org).
» The elements of an FAO food balance sheet are:

• production, imports and changes in stocks that together define the supply available to a 
country and

• exports, livestock feed, seed use, industrial use, human consumption and losses during storage 
and transport that together add up to total utilisation.

FAO food balance sheets are standardised in order to reduce the amount of data for analytical 
purposes. Standardisation takes the form of:
» conversion of processed commodities back to their primary equivalents (so-called ‘vertical stand-

ardisation’) and
» aggregation of similar products — for example, chicken meat and turkey meat aggregated as 

poultry meat (so-called ‘horizontal standardisation’).
To keep the amount of data contained in Australian Food Statistics to manageable proportions, FAO 
food balance data reported are further simplified in two ways:
» only data at the major food type level of aggregation (thirteen different categories in all) are 

reported (FAOSTAT has 87 different food types) and
» some elements of the food balance sheets are omitted — such as feed use, industrial use and 

losses in transport.

about the data
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general

agency publication or source description
Australian

Australian Bureau 
of Agricultural and 
Resource Economics 
(ABARE)
www.abareconomics. com

Australian Bureau of 
Statistics (ABS)
www.abs.gov.au

Australian Commodity
Statistics
December (annual)

Australian Commodities
(quarterly)

Compendium of statistics providing a comprehensive 
coverage of current and historical data on price, 
production and export information, covering most 
agricultural commodities. 

Also included is comprehensive information on farm 
sector output and employment, balance of trade 
figures and macroeconomic indicators.

Up to forty years of historical data are provided.

A journal containing:
• an overview of the performance of and prospects 

for the Australian primary commodities sector
• forecasts for the major agricultural, minerals and 

energy industries
• comprehensive statistical tables covering 

production, export, cost and price information
• macroeconomic indicators and
• articles on topical economic issues.

Compendium providing information on production 
and trade for the Australian fishing industry for a three 
year period. Also includes a profile of Commonwealth 
and state fisheries. 

Research report profiling over twenty horticultural 
products exported by Australia, providing information 
on Australian production and exports, major markets 
and competitors, and the trade policies of key markets.

An internet based information service providing ABS’s 
full product range (both free and charged material) 
online. Includes:

•   all ABS publications from 1998 onwards;
•   over 2000 spreadsheet tables with time series data.

continued

Australian Fisheries
Statistics
April (annual)

Australian Horticulture in
the Global Environment
February 2000

AusStats
(www.abs.gov.au/ausstats)

information sources

information
selected Australian and world sources

overview
information



36 Australian Food Statistics 2006

general  continued

agency publication or source description

Australian cont’d

Department of
Agriculture, Fisheries 
and Forestry (DAFF)
www.daff.gov.au/
foodinfo)

Horticulture Australia 
www.horticulture.com.au

Australian Pork 
Limited
www.apl.au.com

World

International Grains 
Council
www.igc.org.uk

Food and Agriculture 
Organisation of the 
United Nations
www.fao.org

Central Intelligence 
Agency of the United 
States of America
www.cia.gov

Food Info Australia

Australian Horticultural
Statistics Handbook
(annual)

PigStats

World Grain Statistics
(annual)

FAOSTAT
By subscription on CD-
ROM or online (apps.fao.
org). There is limited free 
use allowed of the online 
version.

World Fact Book (annual) 
Available in printed, CD-
ROM, or online (free)
(www.cia.gov/cia/
publications/factbook/index.
html)

Website providing online access to processed 
food and beverage industry statistics and Australian 
Government policy information.

Handbook highlighting production in Australia and 
competitor countries and exports from Australia to 
major markets for a range of horticultural commodities. 
Also includes statistics on per person consumption and 
Australia’s main horticultural imports. 

Compilation of pig industry statistics focusing on pig 
industry structure, farm performance and a range of 
information on trade and consumption.

Report containing 45 detailed tables on production, 
trade, consumption, stocks and prices for wheat 
(including durum and wheat flour) and coarse grains. 
Additional tables deal with ocean freight rates. Most 
tables cover a ten year period.

An online and multilingual database currently 
containing over 1 million time series records for 
210 countries and territories, covering international 
statistics for production, trade, food balance sheets, 
food aid shipments, fertiliser and pesticides, land use 
and irrigation, forest products, fishery products, and 
population.

Compendium containing, for virtually every country 
in the world, information on their geography, people, 
government, economy, communications, transport, 
military and transnational issues.

information sources



37Australian Food Statistics 2006

Australian food processing industry

agency publication or source description

Australian Bureau
of Statistics 
www.abs.gov.au

Manufacturing Industry
cat. nos 8221.0, 8221.1, 
8221.2, 8221.3, 8221.4, 
8221.5, 8221.6 (quarterly)

AusStats
(www.abs.gov.au/ausstats)

Information on the Australian processed food industry, 
including data on employment, wages and salaries, 
turnover and industry gross production. The data are 
classified by state and selected major commodities 
together with aggregate data for the past two years.

An internet based information service providing ABS 
full product range (both free and charged material) 
online.

Australian retail food industry

agency publication or source description

Australian Bureau 
of Statistics
www.abs.gov.au

Retail World Pty Ltd
www.retailworld.
com.au

Retail Trade
cat. no. 8501.0 
(quarterly)

AusStats
(www.abs.gov.au/ausstats)

Grocery Industry
Marketing Guide
(annual)

Information on the Australian retail food industry 
including data on retail turnover by subgroup, such as 
supermarkets and grocery stores, takeaway outlets, 
other food retailing, other retailing, hospitality services, 
such as cafes and restaurants, hotels and licensed 
clubs.

An internet based information service providing ABS 
full product range (both free and charged material) 
online. 

Information on market shares, by product group 
suppliers and retail developments.

Australian retail food prices

agency publication or source description

Australian Bureau of 
Statistics
(www.abs.gov.au)

Consumer Price Index
cat. no. 6401.0 
(quarterly)

Average Retail Prices of
Selected Items
 cat. no. 6403.0

AusStats
(www.abs.gov.au/ausstats)

Information on the Australian retail food prices 
and consumer price indexes, by industry, including 
data on retail prices by subgroup, such as dairy 
products, grain products, meat and seafood, fruit and 
vegetables, processed fruit for the past five years. 

Information on consumer price indexes, including 
data by subgroups, such as food, clothing, housing, 
transport, health and personal care etc, and by food 
group, such as dairy and related products, cereal 
products, meat and seafoods, fruit and other food.

An internet based information service that provides 
ABS full product range (both free and charged 
material) online.

information sources
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Australian trade

agency publication or source description

Australian Bureau 
of Statistics
www.abs.gov.au

Australian 
Department of 
Foreign Affairs and 
Trade (DFAT)
www.dfat.gov.au

International Merchandise
Trade
cat. no. 5422.0 (quarterly)

AusStats
(www.abs.gov.au/ausstats)

Composition of Trade
Australia (published twice 
yearly in calendar year 
and financial year format)

Extract available free 
online (www.dfat.gov.au/
publications/ statistics.html)

Direction of Trade, Time
Series (annual)

Information on the value of Australia’s merchandise 
exports and imports with major trading partners, 
including data classified by state, broad economic 
category, industry of origin and selected major 
commodities, together with aggregate data on trade 
with major trading partners for the past fourteen years.

An internet based information service providing ABS’s 
full product range (both free and charged material) 
online.

A compendium of statistics on merchandise exports 
and imports, analysing the growth, direction and 
commodity breakdown of Australia’s trade over the 
past five years. It also includes individual reports 
showing the composition of trade with over eighty of 
Australia’s trading partners.

Contains value and percentage shares of Australia’s 
exports to, and imports from, every one of our trading 
partners on a consistent basis over a twenty year 
period. It also includes total trade and trade balances 
with each of these countries.

information sources
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world food trade

agency publication or source description

International Trade 
Centre, 
an organisation 
operated jointly by 
the World Trade 
Organisation (WTO) 
and United Nations 
Conference on Trade 
and Development 
(UNCTAD)
www.intracen.org

United Nations 
Statistics Division
www.un.org/Depts/unsd

Trade Statistics
(www.intracen.org/tradstat/ 
welcome.htm)

Data are obtained from the 
Commodity Trade Statistics 
Data Base (COMTRADE) 
of the United Nations 
Statistics Division

Infobases (www.intracen.
org/tradstat/ welcome.htm)

International Trade
Statistics Yearbook
(annual)

International trade statistic (imports and exports) by:
• section and product group
• country and product group.

Coverage of over 100 reporting countries and 
territories, representing about 90 per cent of world 
trade.

The data are recorded according to the Harmonised 
Commodity Description and Coding System (HS 
96 and HS 88) and Standard International Trade 
classification (Rev. 3, Rev. 2 and Rev. 1).

Also includes information on product classification and 
trade performances, by country.

As well as trade statistics, contains market briefs, 
information on trade contacts and information sources.

Volume I provides historical information on the 
external trade performance of individual countries in 
terms of current values and, if available, exchange 
rate, as well as quantum and unit value indexes. 
Information showing important commodities traded 
by an individual country (latest four years) and the 
country’s trade with its major trading partners and 
regions (latest five years) are also shown. Summary 
tables for each country show imports by broad 
economic categories, exports by industrial origin and 
the percentage share of the country’s top ten trading 
partners and selected regions in relation to its total 
trade. This volume contains data for 168 countries or 
reporting customs areas.

Volume II contains selected commodity tables 
showing total world trade of those commodities 
analysed by regions and countries, as well as various 
specialised tables.

information sources
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world food consumption

agency publication or source description

International Trade 
Centre, 
an organisation 
operated jointly by 
the World Trade 
Organisation (WTO) 
and United Nations 
Conference on Trade 
and Development 
(UNCTAD)
www.intracen.org

United Nations 
Statistics Division
www.un.org/Depts/unsd

Trade Statistics
(www.intracen.org/tradstat/ 
mainproduct.htm)

Data are obtained from the 
Commodity Trade Statistics 
Data Base (COMTRADE) 
of the United Nations 
Statistics Division

Infobases (www.intracen.
org/tradstat/ welcome.htm)

International Trade
Statistics Yearbook  
(annual)

International trade statistic (imports and exports) by:
• section and product group
• country and product group.

Coverage of over 100 reporting countries and 
territories representing about 90 per cent of world 
trade.

The data are recorded according to the Harmonised 
Commodity Description and Coding System (HS 
96 and HS 88) and Standard International Trade 
classification (Rev. 3, Rev. 2 and Rev. 1).

Also includes information on product classification and 
trade performances, by country.

As well as trade statistics, contains market briefs, 
information on trade contacts and information sources.

Volume I provides historical information on the 
external trade performance of individual countries in 
terms of current values and, if available, exchange 
rate, as well as quantum and unit value indexes. 
Information showing important commodities traded 
by an individual country (latest four years) and the 
country’s trade with its major trading partners and 
regions (latest five years) are also shown. Summary 
tables for each country show imports by broad 
economic categories, exports by industrial origin and 
the percentage share of the country’s top ten trading 
partners and selected regions in relation to its total 
trade. This volume contains data for 168 countries or 
reporting customs areas.

Volume II contains selected commodity tables 
showing total world trade of those commodities 
analysed by regions and countries, as well as various 
specialised tables.

information sources
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1.1 Agricultural food production, by commodity

a g r i c u l t u r a l  f o o d  p r o d u c t i o n
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1.1 Agricultural food production, by commodity  continued



a g r i c u l t u r a l  f o o d  p r o d u c t i o n
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1.2 Value of agricultural food production, by commodity
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1.2 Value of agricultural food production, by commodity  continued
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1.3 Number of enterprises engaged in agricultural food production a
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1.4 Employment in agricultural food production a
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s u p p l y  a n d  u s e 

2.1 Supply and use of Australian wheat, canola and pulses a
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s u p p l y  a n d  u s e 

2.2 Supply and use of Australian coarse grains a
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s u p p l y  a n d  u s e 

2.3 Supply and use of Australian dairy products
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s u p p l y  a n d  u s e 

2.4 Supply and use of Australian meats
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s u p p l y  a n d  u s e 

2.5 Supply and use of selected Australian horticultural products

51
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s u p p l y  a n d  u s e 

2.5 Supply and use of selected Australian horticultural products   continued
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f o o d  p r o c e s s i n g

3.1 Employment in food and beverage manufacturing 



54 Australian Food Statistics 2006

f o o d  p r o c e s s i n g

3.2 Summary statistics for the Australian processed food industry
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f o o d  p r o c e s s i n g

3.3 Manufacturing industry, acquisition and disposal of assets
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f o o d  p r o c e s s i n g

3.4 New South Wales processed food industry, summary statistics
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f o o d  p r o c e s s i n g

3.5 Victorian processed food industry, summary statistics
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f o o d  p r o c e s s i n g

3.6 Queensland processed food industry, summary statistics
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f o o d  p r o c e s s i n g

3.7 Western Australian processed food industry, summary statistics
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f o o d  p r o c e s s i n g

3.8 South Australian processed food industry, summary statistics
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f o o d  p r o c e s s i n g

3.9 Tasmanian processed food industry, summary statistics
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f o o d  p r o c e s s i n g

3.10 Expenditure on R&D for the Australian processed food industry
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r e t a i l  s e c t o r

4.1 Retail food turnover, by state and category
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r e t a i l  s e c t o r

4.1 Retail food turnover, by state and category   continued
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r e t a i l  s e c t o r

4.2 Consumer price index for food groups a
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r e t a i l  s e c t o r

4.3 Average retail prices of selected foods
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r e t a i l  s e c t o r

4.4 Apparent consumption of selected foods Australia
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r e t a i l  s e c t o r

4.4 Apparent consumption of selected foods Australia   continued
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r e t a i l  s e c t o r

4.5 Average weekly household expenditure on food and beverages
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f o o d  e x p o r t s

5.1 Australian food exports, by level of transformation
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f o o d  e x p o r t s

5.2 Australian grain exports, by level of transformation
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f o o d  e x p o r t s

5.3 Australian meat and livestock exports, by level of transformation
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f o o d  e x p o r t s

5.4 Australian dairy exports, by level of transformation
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f o o d  e x p o r t s

5.5 Australian seafood exports, by level of transformation
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f o o d  e x p o r t s

5.5 Australian seafood exports, by level of transformation   continued
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f o o d  e x p o r t s

5.6 Selected Australian fruit and nut exports, by level of transformation
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f o o d  e x p o r t s

5.7 Selected Australian vegetable exports, by level of transformation
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f o o d  e x p o r t s

5.8 Australian food exports, by level of transformation and state, 2005-06 p
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f o o d  e x p o r t s

5.9 Australian air freight exports of food, by level of transformation a
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f o o d  e x p o r t s

5.10 Australian air freight exports of food, by level of transformation and state, 
2005-06 a
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5.11 Australian food exports to APEC member countries

f o o d  e x p o r t s
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f o o d  e x p o r t s

5.12 Australian food exports to ASEAN member countries
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f o o d  e x p o r t s

5.13 Australian food exports to NAFTA member countries
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f o o d  e x p o r t s

5.14 Australian food exports to EU member countries
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f o o d  e x p o r t s

5.15 Australian total food exports, by selected destination
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f o o d  e x p o r t s

5.16 Australian food exports to selected countries
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f o o d  e x p o r t s

5.16 Australian food exports to selected countries   continued
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f o o d  e x p o r t s

5.16 Australian food exports to selected countries   continued
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f o o d  e x p o r t s

5.16 Australian food exports to selected countries   continued
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f o o d  e x p o r t s

5.16 Australian food exports to selected countries   continued
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f o o d  e x p o r t s

5.16 Australian food exports to selected countries   continued
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f o o d  i m p o r t s

6.1 Australian food imports, by level of transformation
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f o o d  i m p o r t s

6.2 Australian food imports from APEC member countries
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f o o d  i m p o r t s

6.3 Australian food imports from ASEAN member countries
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f o o d  i m p o r t s

6.4 Australian food imports from NAFTA member countries
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f o o d  i m p o r t s

6.5 Australian food imports from EU member countries
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f o o d  i m p o r t s

6.6 Australian total food imports, by selected destination
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f o o d  i m p o r t s

6.7 Australian food imports from selected countries
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f o o d  i m p o r t s

6.7 Australian food imports from selected countries   continued
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f o o d  i m p o r t s

6.7 Australian food imports from selected countries   continued
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f o o d  i m p o r t s

6.7 Australian food imports from selected countries   continued



102 Australian Food Statistics 2006

f o o d  i m p o r t s

6.7 Australian food imports from selected countries   continued
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f o o d  i m p o r t s

6.7 Australian food imports from selected countries   continued
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w o r l d  f o o d  e x p o r t s

7.1 Value of world trade in processed food, major exporting countries a
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w o r l d  f o o d  e x p o r t s

7.1 Value of world trade in processed food, major exporting countries a continued
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w o r l d  f o o d  e x p o r t s

7.2 Value of food exports, European Union
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w o r l d  f o o d  e x p o r t s

7.2 Value of food exports, European Union   continued
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w o r l d  f o o d  e x p o r t s

7.3 Value of food exports, NAFTA
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w o r l d  f o o d  e x p o r t s

7.3 Value of food exports, NAFTA   continued
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w o r l d  f o o d  e x p o r t s

7.4 Value of food exports, APEC a
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w o r l d  f o o d  e x p o r t s

7.4 Value of food exports, APEC a continued
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w o r l d  f o o d  e x p o r t s

7.5 Value of food exports, ASEAN a
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w o r l d  f o o d  e x p o r t s

7.5 Value of food exports, ASEAN a continued
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w o r l d  f o o d  e x p o r t s

7.6 Value of food exports, United States a
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w o r l d  f o o d  e x p o r t s

7.6 Value of food exports, United States a continued
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w o r l d  f o o d  e x p o r t s

7.7 Value of food exports, France
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w o r l d  f o o d  e x p o r t s

7.7 Value of food exports, France   continued
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w o r l d  f o o d  e x p o r t s

7.8 Value of food exports, Netherlands
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w o r l d  f o o d  e x p o r t s

7.8 Value of food exports, Netherlands   continued
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w o r l d  f o o d  e x p o r t s

7.9 Value of food exports, Germany
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w o r l d  f o o d  e x p o r t s

7.9 Value of food exports, Germany   continued



  

122 Australian Food Statistics 2006

w o r l d  f o o d  e x p o r t s

7.10 Value of food exports, Belgium–Luxembourg
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w o r l d  f o o d  e x p o r t s

7.10 Value of food exports, Belgium–Luxembourg   continued
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w o r l d  f o o d  i m p o r t s

8.1 Value of food trade in processed food, by major importing countries a



125Australian Food Statistics 2006

w o r l d  f o o d  i m p o r t s

8.1 Value of food trade in processed food, by major importing countries a continued
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w o r l d  f o o d  i m p o r t s

8.2 Value of total food trade imports, by level of transformation
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w o r l d  f o o d  i m p o r t s

8.2 Value of total food trade imports, by level of transformation   continued



  

128 Australian Food Statistics 2006

w o r l d  f o o d  i m p o r t s

8.3 Value of food imports, European Union
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w o r l d  f o o d  i m p o r t s

8.3 Value of food imports, European Union   continued
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w o r l d  f o o d  i m p o r t s

8.4 Value of food imports, NAFTA
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w o r l d  f o o d  i m p o r t s

8.4 Value of food imports, NAFTA   continued
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w o r l d  f o o d  i m p o r t s

8.5 Value of food imports, APEC a
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w o r l d  f o o d  i m p o r t s

8.5 Value of food imports, APEC a continued
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w o r l d  f o o d  i m p o r t s

8.6 Value of food imports, ASEAN a
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w o r l d  f o o d  i m p o r t s

8.6 Value of food imports, ASEAN a continued
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w o r l d  f o o d  i m p o r t s

8.7 Value of food imports, United States a
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w o r l d  f o o d  i m p o r t s

8.7 Value of food imports, United States a continued
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w o r l d  f o o d  i m p o r t s

8.8 Value of food imports, Japan
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w o r l d  f o o d  i m p o r t s

8.8 Value of food imports, Japan   continued
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w o r l d  f o o d  i m p o r t s

8.9 Value of food imports, Germany
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w o r l d  f o o d  i m p o r t s

8.9 Value of food imports, Germany   continued
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w o r l d  f o o d  i m p o r t s

8.10 Value of food imports, United Kingdom
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w o r l d  f o o d  i m p o r t s

8.10 Value of food imports, United Kingdom   continued
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w o r l d  f o o d  i m p o r t s

8.11 Value of food imports, France
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w o r l d  f o o d  i m p o r t s

8.11 Value of food imports, France   continued
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9.1 Supply and consumption of alcoholic beverages, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.1 Supply and consumption of alcoholic beverages, by selected country a continued
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f o o d  b a l a n c e  s h e e t s

9.2 Supply and consumption of cereals, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.2 Supply and consumption of cereals, by selected country a continued
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f o o d  b a l a n c e  s h e e t s

9.3 Supply and consumption of starchy roots, by selected country a
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9.3 Supply and consumption of starchy roots, by selected country a continued
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f o o d  b a l a n c e  s h e e t s

9.4 Supply and consumption of sweeteners, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.4 Supply and consumption of sweeteners, by selected country a continued
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f o o d  b a l a n c e  s h e e t s

9.5 Supply and consumption of pulses, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.5 Supply and consumption of pulses, by selected country a continued
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f o o d  b a l a n c e  s h e e t s

9.6 Supply and consumption of vegetables, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.6 Supply and consumption of vegetables, by selected country a continued
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f o o d  b a l a n c e  s h e e t s

9.7 Supply and consumption of fruit, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.7 Supply and consumption of fruit, by selected country a continued
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f o o d  b a l a n c e  s h e e t s

9.8 Supply and consumption of meat, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.8 Supply and consumption of meat, by selected country a continued
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9.9 Supply and consumption of eggs, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.9 Supply and consumption of eggs, by selected country a continued
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f o o d  b a l a n c e  s h e e t s

9.10 Supply and consumption of seafood, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.10 Supply and consumption of seafood, by selected country a continued
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9.11 Supply and consumption of milk, by selected country a
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f o o d  b a l a n c e  s h e e t s

9.11 Supply and consumption of milk, by selected country a continued
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9.12 Supply and consumption of vegetable oils, by selected country a
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9.12 Supply and consumption of vegetable oils, by selected country a continued
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9.13 Supply and consumption of animal fats, by selected country a
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9.13 Supply and consumption of animal fats, by selected country a continued
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10.1 Selected economic and demographic information – key countries   continued


